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OMATO eee 

how Canco hefped pack ni 

Tomato juice was known to only a _— Two pieces of basic research by Canco __ creative research but also creative know- 
few in 1928. technologists laid the groundwork for how in every phase of the packaging 
But today the annual pack is over 30 this economic opportunity. business. We have been inventing new 
million cases. Oneimproved the food value of tomato containers and improving old ones for 

juice. The other gave it the fresh, clean forty-six years. 

profited. And even more important, to- flavor which put this product on the na- These achievements make an impres- ‘ 

mato juice pioneered a new food fied— "07S tables. sive list. Briefly, such experience means 4 
the orange, grapefruit, and pineapple There is a simple moral to this story: this to you: We can help you solve your 
juice industries followed—to give in- People who do business with Canco container problems. The right solutions 

creased health and wealth to America, profit. will increase your business and your % 


because tomato juice pointed the way. 


At their disposal, they have not only 


profits. 
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With the Most 


Flexible, Easiest 
| to Adjust and 
| Operate Labelers 
and Casers ... 
the New Way 


CRCO-New Way Labelers will handle all size con- 

tainers—tin, glass, fibre or plastic—economically 

and at high speeds. Available in fully adjustable 

types which can quickly be set for containers from 

2" to 6 11/16" in diameter by 2” to 9%” in height 
. all-around or spot labels. 


CRCO-New Way Casers are the fastest, most 
practical, trouble-free and economical Casers in 
existence—noted for their sturdy, construction, 
compactness and capacities of 10 to 30 cases per 
minute. 


SEND FOR 
CATALOG 
No. 1065 


Tray Invertor With Feed Table 
and Elevator 


GLUER, SEALER, COMPRESSOR 


Fully automatic and does not require an attendant. 
Automatically opens top and bottom flaps, spreads 
adhesives, closes flaps and compresses cartons in 


New Way Caser Model AA = continuous operation. Can be close-connected 
to Uaser. | 
Niagara Fable , New York 
Cvonything ‘THE: FOOO*+ PROCESSOR: 
Chisholm-Ryder Company of Pennsylvania Ayars Machine Gompany 
AN AFFILIATE A SUBSIDIARY 


Meet Us at the Atlantic City Convention, January 16th to 21st, 1948 
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QUIZ FOR CANNER 
canned juices— 


OWhch of these bathing suits 
were Women Weattng when 
canned grapefruit juice first 
became popular? 


© meny cases of 
vegerable and fruit 
Juces were packed 
by the tndustry 
94%000,000 (7? Juice firs? served 
11 F, 000, 000(?) hotel 7 


PERHAPS the biggest change in meal- ' 
time habits during the last twenty years 


1. The 1931-32 “depression market” 
brought on Hawaii’s search for a new 
way to sell pineapple. The result: pine- 
apple juice in cans, and a new fruit- 
juice boom. 

2. The daring (A) suit was quite the 
vogue around 1930—the time when 
canned grapefruit juice was becoming 
a commercial success. 


3. The industry packed 114,000,000 
cases of vegetable and fruit juices 
during 1946. 


4. Achef served tomato juice at a hotel 
in French Lick Springs, Indiana, in 
1918. This was 10 years before tomato 
juice was canned successfully. Thanks 
to canning, you'll find tomato juice on 
the menus of almost all U.S. hotels today. 


100 East 42nd Street 


CONTINENTAL (© CAN COMPANY 


New York 17, N. Y. 


THE CANNING TRADE 


is today’s habit of drinking juices at the 
start of meals. The men who have made 
it second nature for Americans to drink 
at least one juice cocktail a day had a lot 
to overcome. They not only had to offer 
the very best in products, but had to 
educate the public to the outstanding 
benefits of these products. Continental 
is proud to have played a part in this 
development and will continue to offer 
the “‘best in quality, best in service” in 
keeping pace with future growth. 
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EDITORIALS 


coming to our desk in increasing volume, in all 

manner of shape and form, are of more than pass- 
ing interest. This week we received from NCA’s vet- 
eran Division of Statistics, a most comprehensive re- 
port of the 1947 pea pack. Broken down as it is by 
quality, section, can size and variety (Alaska and 
Sweet), it presents an unique picture of pea packing 
operations in this country. Part of the report is re- 
produced elsewhere in this issue. It bears out earlier 
predictions—1. That the pack would be off consider- 
ably from last year—15%. 2. That quality would be ex- 
ceedingly high—percentage of fancy Alaskas in 1947 


D "con REPORTS—tThe reports of 1946 packs now 


-was over 30%, in 1946 less than 16%; in 1947 over 


65% of the Sweets were fancy, in 1946 just over 50%. 
There is a commodity group on its toes. Looking at 
the stocks on hand October 1, the picture doesn’t look 
so bright—in round figures 24 million cases on hand 
as compared to 19 million same date last year. How- 
ever, when we consider the fact that distributors from 
June 1 to October 1 added nearly 7 million cases to 
their stocks in 1946 and but a short half million this 
year, the light gradually dawns. In other words, 
nearly every case of the 14 million shipped from can- 
ners’ hands June 1 to October 1, 1947, moved on to the 
consumer.—That’s better than 40% of canners’ sup- 
plies (pack and carryover) reaching the dinner table 
in the four worst canned food consuming months of 
the year. Considering this, the quality angle, the fa- 
vorable price position, and the all-time record break- 
ing consumer purchasing power, is there any one who 
con see weakness in peas? But back to our original 
ir ention—any agency that can collect and any group 
© individuals that cooperates so wholeheartedly in 

pplying information so detailed and informative, de- 

rves to be congratulated. 


Again just a few short weeks after the last line was 
ut down, Harvey Burr, Executive Secretary of the 
rn Canners Service Bureau, gives us a report of the 
17 corn pack by state, basis #2’s. Mr. Burr says this 
port is preliminary but that it will reflect the final 
‘ures with reasonable accuracy. Here again we see 
idence of almost perfect cooperation. The estimated 
ure of 2614 million cases also gives us some idea of 
© height of consumer demand. A few short years 
‘o, a pack of that size would have broken the market 
ide open. Now we see jobbers literally beating the 
‘shes for corn at sellers’ prices. 
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The pack of 15 million cases of peaches reported by 
the Cling Peach Advisory Board is somewhat higher 
than earlier estimates of anywhere from 12 to 16 
million cases. This figure has only been exceeded two 
or three times since records were kept, yet it is locked 
upon as almost a failure. Buyers are at wits end to 
find unsold peaches of any description. 

Olives seem to be the one exception to this rule. The 
1946-47 pack, in terms of 48 No. 1’s, of 1,906, 444 cases 
was by far the largest ever recorded, and many of 
them are left over going into the new canning season. 
The industry is worried but not enough, it seems, to 
convince members of the necessity of an advertising 
program. 


NEGOTIATED BUYING ENDS?—From the NCA 
Information Letter we learn that effective November 
1, the Army will discontinue negotiated buying and 
revert back to the prewar advertised bid basis. This 
new policy rescinds an exemption from formal bid- 
ding previously granted canned foods until January 1, 
1948. Items, for which negotiations already have been 
completed, will not, of course, be affected. 

Readers will recall that the Army tried to return to 
the bid basis immediately after the close of the war 
with almost disastrous results. The QMC suddenly 
found it was not getting needed supplies and hastily 
recalled civilian buyers. These gentlemen have con- 
tinued the grand performance given during the war. 
This time the Army has protected itself by inserting a 
clause providing that if the bids received are insuf- . 
ficient, or too high, the QMC may then revert back to 
negotiated buying on those items. Market conditions 
and invitations to bid being what they are, we cannot 
forsee any radical change in Army procurément. 


ON FOOD COMMITTEE—Announcement of the 
appointment to the Luckman Food Committee of Miss 
Katherine Smith, Director of Home Economics Section, 
National Canners Association, was news most welcome. 
Miss Smith will assist in the work of the citizens food 
committee’s consumer service section by supplying 
recipe, menu and nutrition information material to the 
public. In such capacity Miss Smith cannot help but 
perform valuable service to the food canning industry, 
and the general public. 
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CANNERS RECEIVE 
CASH REFUNDS 


for every fire prevented in plants insured 
through 


CANNERS EXCHANGE SUBSCRIBERS 


These Cash Refunds have totaled 


$20,000,000.00 


Average saving on customary Insurance rates 


40% 


AO years of specialized Insurance Service to 
the Canning Industry. 


The Industry's own “insurance at cost’ plan 
has many advantages for acceptable subscribers. 


LANSING B. WARNER INCORPORATED 


CHICAGO 54, ILLINOIS 


Safety Saving - Service 
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PICKLE INDUSTRY SOUND POSITION 


Promotion program boosts consumption to all time high—Conley suc- 
ceeds Hirsch as president at fifty-fifth annual meeting 


If consumers don’t demand too many 
additional pickles during the next 12 
months, this year’s pickle harvest prob- 
ably will take care of increasing demands 
and perhaps provide sufficient carry-over 
until the 1948 harvest is cured and ready 
for use. 

Figures on that steadily-growing con- 
sumption overshadowed size of the 1947 
pack in sessions of the National Pickle 
Packers Association at the Sheraton Ho- 
tel in Chicago Oct. 24. Consumers ate 
one million more bushels of pickle prod- 
ucts this year than ever before, it was 
reported, 

The packers decided that, in the words 
of NPPA President Lewis A. Hirsch, of 
Louisville, Ky., “we are in one of the 
most fortunate positions of any segment 
of the food industry in that we have a 
supply of raw material which may bal- 
ance the ever-increasing demand for our 
product.” 

Based on the assumption that industry 
promotion and merchandising will en- 
large consumption by another million 
bushels (in keeping with the trend of the 
last three years), the packers’ analysis 
showed their sole “worrying point” to 
be whether the pickles still available 
October 1, 1948, would be sufficient to 
supply trade demand during the months 
required for curing the 1948 harvest. 


SITUATION AT A GLANCE 

Here, in brief, is the current pickle 
situation as outlined at the meeting: 

1. Pickle consumption, which has been 
climbing for the past 16 years, soared to 
a new high of 9,198,280 bushels during 
the past year, and from all indications is 
continuing upward at the rate of about 
1,000,000 bushels per year. 

2. Though the 1946 harvest was by far 
the largest in the industry’s history, up 
to that time, so great was consumption 
tat the carry-over from last year is 

ly an estimated 1,967,306 bushels. This 
vrobably is the smallest carry-over in 

story, when related to consumption, 
id may be less than trade requirements 
tween now and the time this year’s 
op is cured and ready for use. Some 
ckers reported they actually are en- 
suntering difficulty in obtaining cured 
ock during this period. 

3. The intake of cucumbers for pickles 
‘is year was estimated at 10,746,316 

ishels, approximately 700,000 more 

ishels than last year. The new crop 
‘as expected by packers to meet increas- 

» consumer demands and, they hope, 

ovide a needed carry-over a year from 

Ww, 

HIRSCH SEES “GOLDEN 
OPPORTUNITY” 


‘We are fortunate in these days of sky- 
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rocketing prices that we will be able to 
continue to market our product at reason- 
able levels,” Mr. Hirsch told the packers. 
“We, of course, are not immune to the 
increased cost of doing business—and it 
is increasing almost daily—but certainly 
any changes from our current levels can 
be orderly and of such nature as not to 
affect the sales of our finished product.” 

Mr. Hirsch termed the current situa- 
tion a “golden opportunity” for the pro- 
duction and selling of pickles on a scale 
which can influence the eating habits of 
the public for years to come. Keynoting 
the meeting, he said that with this oppor- 
tunity comes the responsibility for offer- 
ing quality pickles, produced in sanitary 
plants, at reasonable prices. 


PROMOTION PROGRAM 


Edward T. Miller, NPPA secretary, 
presented an historical analysis which 
showed the steady increase in pickle con- 
sumption. From 1930-35 consumption 
hovered in the neighborhood of 4,500,000 
bushels a year. During the five years 
beginning in 1936 the public was eating 
pickles at about 6,000,000 bushels an- 
nually. The war years, 1941-45, saw a 
further increase as consumption levelled 
off at around 7,500,000 bushels. In 1946 
consumption bounced up to an estimated 
8,245,785 bushels, and during the year 
ending Sept. 30, 1947, it hit a new esti- 
mated high of 9,198,280 bushels. 


Leon S. Glaser, Chicago, chairman of 
the Education Committee, pointed out 
that post-war consumption had _ been 
spurred by the NPPA-sponsored national 
promotion program aimed at making 
housewives conscious of the many new 
and old uses for nutritious pickles. He 
emphasized the importance of continuing 
this program to boost pickle sales even 
further, and the association voted a rec- 
ommendation to the board of directors 
that the promotion activities be main- 
tained. 


Richard G. Elliott, general manager of 
Theodore R. Sills and Co., the NPPA’s 
public relations counselors, reported that 
during the past six months sales-stimu- 
lating articles, pictures, recipes, and 
news items about pickles in national 
magazines, and daily and weekly news- 
papers, and on radio stations had reached 
circulations and listening audiences to- 
talling at least 877,000,000. 


PLEDGE COOPERATION 
WITH LUCKMAN 


The packers pledged full cooperation to 
Charles Luckman’s food drive in helping 
develop nutritious conservation menus 
which still have that old zip and taste. 
Pickles, they said, are highly nutritious, 
add zest and interest to conservation 
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meals, and are particularly good for pep- 
ping up leftovers. 

The pledge of cooperation was sent to 
Katherine Fisher, of the Good House- 
keeping Institute, chief of the new Con- 
sumer Service Section of the Citizens 
Food Committee, a section established to 
provide nutritious, low cost menus for a 
well-balanced conservation diet. 


ELECTION OF OFFICERS 


In the election held at the close of the 
annual meeting, Harry Conley, Green 
Bay Food Co., Green Bay, Wis., was pro- 
moted from vice president to president, 
and Leon S. Glaser, Glaser Crandell Co., 
Chicago, was named vice president. Earl 
G. Price, Libby McNeill and Libby, Chi- 
cago, was elected treasurer and Edward 
T. Miller, Oak Park, IIl., secretary. 

The following were elected to the asso- 
ciation’s board of directors: L. H. Bond, 
Bond Pickle Co., Oconto, Wis.; F. Olney 
Brown, Squire Dingee Co., Chicago; Wil- 
liam S. Cooke, The Harbauer Co., Toledo, 
Ohio; Warren K. Hathaway, Budlong 
Pickle Co., Chicago; E. S. La France, 
Pepin Pickling Co., Winona, Minn.; 
W. E. Dailey, Dailey Pickle & Canning 
Co., Saginaw, Mich.; Albert C. Forman, 
L. C. Forman & Sons, Ince., Pittsford, 
N. Y.; Edward Guggenheimer, Bloch & 
Guggenheimer, Long Island City, N. Y.; 
James M. Irwin, H. W. Madison Co., 
Cleveland, Ohio; John A. Miller, Brown- 
Miller Co., New Orleans, La.; H. R. 
Cates, Chas. F. Cates & Sons, Inc., 
Faison, N. C.; Lewis A. Hirsch, Hirsch 
Bros. & Co., Louisville, Ky.; Nelson 
Morgan, Western Food Products Co., 
Inc., Hutchinson, Kans.; Harry A.Tuttle, 
M. A. Gedney Co., Minneapolis, Minn.; 
and Earl G. Van Holten, J. G. Van 
Holten & Son, Inc., Milwaukee, Wisc. 


ANNIVERSARY PARTY 


The annual meeting was _ preceded 
October 23 by a meeting of the board of 
directors and a party celebrating the 
association’s fifty-fifth anniversary. The 
NPPA is one of the oldest trade associa- 
tions in the country. 

A committee of Chicago women ar- 
ranged the party, which included a re- 
ception, cocktails, dinner, entertainment, 
and dancing at the Sheraton Hotel. Some 
250 delegates and their wives attended 
the function, and the wives were enter- 
tained again the following day at a 
luncheon at the Drake hotel. Mrs. Olney 
Brown headed the arrangements com- 
mittee, assisted by Mrs. Leon Glaser, 
Mrs. George Hathaway, and Mrs. War- 
ren Hathaway. 

The association’s winter meeting will 
be held in New York City on January 17, 
1948, 
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CONVENTION PROGRAMS 


WISCONSIN PROGRAM 


The program for the 48rd Annual 
Convention of the Wisconsin Canners As- 
sociation, to be held at the Schroeder 
Hotel in Milwaukee, November 10 and 
11, will get under way on Monday, 
November 10, with the Annual Business 
Meeting for members only at 10:00 A. M. 

The Open Meeting will start with a 
luncheon at 12:30 on Monday with Presi- 
dent H. J. McCarty presiding. Senator 
Alexander Wiley and Emil Rutz, Presi- 
dent of the National Canners Associa- 
tion, will address this meeting. 

At 3:30 in the afternoon a corn can- 
ners’ meeting will be held to discuss 
standards of quality, identity and fill of 
container for canned corn, and to hear a 
report on efforts to foster development 
of satisfactory sweet corn harvesters. 

Also at 3:30 the snap bean canners 
will meet to examine 1947 pack samples 
with NCA Laboratory reports on seed 
and fibre percentages. 

At 8:00 P. M. that evening General 
Eisenhauer’s official motion picture of 
the war in the European Theatre will be 
shown. 


TUESDAY’S PROGRAM 


On Tuesday morning, November 11 at 
9:30 A. M. the Food Machinery Corpora- 
tion will show a motion picture on the 
canning of peas in Wisconsin. 

At 10:00 A. M. a labor supply meeting 
will be held when L. G. Sorden, Assistant 
Farm Labor Supervisor of the Agricul- 
tural Extension Service will speak on 
“Lessons from the 1947 Farm Labor 
Program”; H. E. Wirth, Senior Assistant 
Sanitary Engineer of the Wisconsin 
State Board of Health will take as his 
subject “Health and Sanitary Considera- 
tions in Migrant Labor Camps”; Walter 
Erb, Acting Assistant Director for Farm 
Placement, USES, will explain the farm 
labor program for 1948; and John F. 
McGovern of the Minnesota Valley Can- 
ning Company, will discuss legislative 
matters affecting the labor supply. 

The afternoon session will immediately 
follow the 12:30 luncheon when Asher 
Holson, Professor of Agricultural Eco- 
nomics, University of Wisconsin, will tell 
of the price situation as he sees it; C. W. 
Bohrer of NCA Research Laboratory, 
will report on the NCA field laboratory 
survey conducted this past summer; Fred 
A. Stare of Stokely Foods, Inc., will re- 
port on the progress of the history of 
the Wisconsin canning industry, which 
he is preparing; and E, G. Gess of Em- 
ployers Mutuals will make the award of 
Traveling Trophy for best cannery safety 
record. 

The Board of Directors will meet at 
4:00 P. M. that afternoon. At 6:00 P. M. 
the convention will be the guests of Con- 
tinental Can Company at a cocktail party 
with a dinner-dance following at 7:00 
P;.M, 


TRI-STATE PROGRAM 


The program for the Tri-State Packers 
Association Convention to be held at the 
Traymore Hotel, Atlantic City, December 
5, 4 and 5, is rounding nicely into shape, 
Secretary Calvin Skinner reports. 

The first day of the meeting, December 
3, will be designated “Tomato Day” with 
a program being arranged by the New 
Jersey Horticultural Society. 

On Tuesday morning, December 4, at 
10:00 A. M., the tomato group will meet 


to discuss acreage and pack statistics for 
1947, and the marketing outlook for 1948, 
which will be followed by a cutting bee 
of canned tomatoes and tomato products. 
At 10:30 that morning the lima bean 
group will meet and discuss the means 
for determining maturity for harvesting 
and packing of lima beans. This meet- 
ing, too, will be followed by a cutting bee. 
The General Meeting will immediately 
follow a luncheon at 12:45 when the elec- 
tion will take place, and the following 
subjects come up for discussion: “The 
University of Maryland food processing 
course”; “Matching men and jobs”; and 
“Processed food in the cost of living.” 
The pea canners will meet at 3:30 to 


(Please turn to page 20) 


PEA PACK 15% UNDER LAST YEAR 


The 1947 pack of green peas totaled 33,995,779 cases of all sizes or about 


15 per cent less than the all time record high pack of 39,929,153 cases canned 
last year, the National Canners Association’s Division of Statistics reported 
October 31. On the basis of standard cases of 24/2’s the 1947 pack was 
53,119,000 cases or nearly eight million cases less than the 1946 pack of 
40,933,000 standard cases. 

Carryover supplies in canners’ and distributors’ hands last June totaled 
14,612,000 standard cases or nearly 10 million cases larger than carryover 
supplies the previous season. Thus, total supplies of canned peas this season, 
including the canner and distributor carryover, are slightly larger than those 
for last year. 

The 1947 pack of Alaskas of 8,017,329 cases is one-third smaller than last 
year’s pack. The pack of sweet peas, which totaled nearly 26 million cases, 
however, is only slightly smaller than last year’s pack. The removal of can 
size restrictions was reflected in a substantial pack of small size cans. Nearly 
one-third of this year’s pack was in cans smaller than No. 2’s, chiefly No. 303, 
No. 1 Picnic, and 8 ounce cans. 

The following table compares the 1947 pack of canned peas with that of 
the previous year by States and varieties, and is based on actual reports from 
all canners packing peas, with the exception of 12 firms whose reports were 
not received. Estimates were made for these firms and are included in the table: 


1946—PEA PACK—1947 


In cases of all sizes 


1946 Pack 1947 Pack 
State Alaskas Sweets Alaskas Sweets 
cases cases cases cases 
Northeast 
Middle-Atlantic 
MOT 1,703,441 583,054 804,838 510,500 
Delaware & N. J.........cce0es 184,792 145,359 45,617 13,523 
362,648 851,406 320,346 744,780 
40,773 26,254 22,906 14,452 
Mid-West 
438,817 147,950 114,694 30,964 
684,025 50,870 225,237 16,857 
6,415,850 7,967,235 4,717,107 8,631,894 
892,082 2,136,359 943,300 2,203,811 
Other States .................:.. 439,359 322,319 264,297 144,102 
West 

Montana & Wyoming...... 344,315 
15,730 1,610,833 27,656 2,445,689 
Washington & Oregon... 689,654 7,206 858 186,913 7,182,717 
Other States <iccsssriscccsccss.s 23,228 448,834 23,820 483,759 
12,599,200 27,329,953 8,017,329 25,978,450 


On the basis of standard cases of 24/2’s, the 1947 pack was 33,119,000 
compared with 40,933,000 cases packed in 1946. 
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GRAMS INTEREST 


CONVENTION RESERVATIONS 


National Canners Assocation will mail 
room reservations for the 1948 National 
Convention to canner members this week 
but advise that these will not become 
final until confirmed by the hotel to 
which the member has been assigned. 
Canners are urged to immediately fur- 
nish the hotel with the names of the 
person or persons whom they expect to 
occupy the rooms assigned to them, and 
upon receipt of such names the hotel will 
confirm the reservations. This confirma- 
tion should be retained for presentation 
at the time of registration. 


ARKANSAS PLANT 
IMPROVEMENTS 


During the past year, since the State 
Health Department began its food and 
drug program, 164 Arkansas plants have 
been rebuilt or completely remodeled at 
a cost of more than $1,000,000 in im- 
proving sanitary conditions, according to 
a report of Director Harold Austin of 
the Division of Food & Drug Control in 
Arkansas. 


NEW CANNING FIRM 


Fagan Foods, Inc., has been formed 
at New Orleans and a new plant opened 
for the canning of Southern dishes for 
which New Orleans is so justly famous. 
Officers of the company are J. F. Fagan, 
President; Mrs. J. F. Fagan, Vice-Pesi- 
dent; and G. F. Shearer, Secretary-Trea- 
surer. The company will distribute its 
products under the “C’Est Bon” label, 
pronounced “Say Bon”, which is the 
French for “It’s Good”. The company 
is presently engaged in canning such 
products as Creole Gumbo, Crayfish 
Bisque, Turtle Soup, Chicken Antoinette, 
Chicken and Spaghetti, and Shrimp 
Bisque. 


SCIENTIFIC TABLET PROMOTES 
DEWALD 


Edwin A. Dewald, for the past 15 
years with Scientific Tablet Company, 
Saint Louis, Missouri, manufacturers of 
salt tablet depository equipment, and fa- 
vorably known to many canners through- 
ut the East, Central and Southern 
States due to his visits in connection with 
service, has been appointed Manager of 
‘he company in charge of the Sales and 
service Division. The appointment will 
enable C. M. Schofield, formerly in 
‘tharge of this division, to devote his 
entire time to the advertising of the 
Scientific Tablet Company and the G. S. 
Suppiger Company, canned food parent 
‘ompany. 
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OWENS-ILLINOIS AWARD 


Colonel Evan E. Kimble and Eugene 
L. R. Laning were guests of honor at a 
banquet held in Atlantic City on Satur- 
day, November 1, in recognition of 50 
years of service with the Kimble Glass 
Company, a subsidiary of the Owens- 
Illinois Glass Company. 

Colonel Kimble is the founder of Kim- 
ble Glass and Mr. Laning has been Trea- 
surer of the company since 1924. Each 
were awarded a pin consisting of three 
diamonds set on a solid gold mounting, 
which is Owens-Illinois’ highest service 
award. Colonel Kimble is a member of 
the Board of Directors of Owens-Illinois 
Glass Company. 


LIBBY TRANSFERS KOEHLER 


Libby, McNeill & Libby is transferring 
LeRoy G. Koehler from the Morton, IIli- 
nois, to the Walworth, Wisconsin, plant, 
where he will be head fieldman. 


FIRE DESTROYS FLORIDA PLANT 


The plant of the North American Can- 
ning Company, Dania, Florida, was de- 
stroyed by fire on the morning of October 
29 with damage estimated at $500,000. 
The plant was one of the largest vege- 
table canneries in the state and was built 
only a few years ago. 


NEW ARKANSAS FIRM 


Mr. and Mrs. Jack Porter have or- 
ganized the Porter Canning Company at 
Forest City, Arkansas, to can “Mrs. 
Porter’s Brunswick Stew”. J. H. Able 
has been appointed General Manager. 
Operations are expected to get under way 
about the first of December. 


BETZOLD HONORED 


Nestor B. Betzold, a director of the 
Glidden Company and general sales and 
advertising manager of the Durkee Fa- 
mous Foods division, recently 
awarded a gold watch in honor of his 25 
years of service with the Cleveland con- 
cern. Adrian D. Joyce, chairman of the 
board of the Glidden Company hailed Mr. 
Betzold’s contribution to the tremendous 
growth of the Durkee Division over the 
past 25 years. 

Mr. Betzold started with Glidden as an 
accountant with one of its subsidiary 
firms, became office manager and then 
general manager of the Durkee Famous 
Foods plant at Norwalk, Ohio. He was 
named general sales and advertising 
manager of the Durkee division in 1938 
and was elected a director in January of 
this year. 
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CORN HARVESTERS 


Secretary Harvey Burr of the Corn 
Canners Service Bureau reports real 
progress and important developments 
with respect to the manufacture and im- 
provement of mechanical sweet corn har- 
vesters for next season. The special com- 
mittee recently appointed is on the job 
and questionnaires forwarded to the in- 
dustry for comment and suggestions are 
arriving in every mail so that the pro- 
gram is moving forward in high gear. 


HEADS TREESWEET SALES 


Lloyd C. Hilsz, associated with the 
canning industry on the Pacific Coast for 
a number of years and well acquainted 
with buyers throughout the country, has 
been appointed Sales Manager in charge 
of the expanded sales and. merchandising 
program of the TreeSweet Products 
Company. The firm operates citrus juice 
packing plants in Santa Ana, California, 
and Phoenix, Arizona. 


VETERAN CANNER DIES 


John Paul Holsigner, who about 30 
years ago operated canning plants at 
Boonsboro and Downes, Maryland, died 
at his home in Denton, Maryland, on 
October 19 at the age of 90 years. Mrs. 
Holsigner preceded him in death only 
last August. Had they lived they would 
have celebrated their 69th Wedding An- 
niversary this month. 


HEADS QMC RATIONS 
PLANNING 


Lt. Col. Manley C. Perry has been as- 
signed to the staff of the Quartermaster 
Food and Container Institute for the 
Armed Forces, Chicago, where he will be 
in charge of the Rations Planning Office. 

After being graduated from the United 
States Military Academy at West Point 
in 1940, Lt. Col. Perry served with the 
3rd Infantry Division, was later assigned 
to Headquarters, 4th Army, and then 
served overseas in various capacities with 
the United States Army Forces in the 
Middle East. He was Quartermaster of 
that Command prior to his return to the 
United-States for duty in the Office of 
the Quartermaster General. In this lat- 
ter capacity he was Officer in Charge of 
the Military Analysis Section, Research 
and Development Branch. In 1945 and 
1946 he served in Lima, Peru, where he 
acted as adviser to the Peruvian Army 
Quartermaster. 

The Rations Planning Office, to which 
Lt. Col. Perry has been assigned, pro- 
vides guidance in the research, develop- 
ment, and improvement of foods and ra- 
tions and prepares specifications for ra- 
tions to meet the needs of the Army, 
Navy, and Air Force. Lt. Col. Perry 
is also a member of the Executive Board 
of the Committee on Food Research for 
all matters pertaining to the military 
characteristics of Armed Forces rations. 
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THE NATIONAL FOOD 
SITUATION 


U. S. food supplies in 1948 are ex- 
pected to be down somewhat from 1947 
but still will be above war and pre-war 
years. Food from livestock will be less 
plentiful next year, and food crop pro- 
duction is likely to be below the 1947 
record unless growing weather is again 
unusually favorable. Since consumer in- 
comes are expected to continue high, 
domestic demand for food will remain 
strong. Need for food abroad will be 
urgent. As a result, prices of food prob- 
ably will be high through most of 1948 
although dips in prices of some items 
may occur during peak production 
periods. 

Domestic consumers probably will have 
more sugar, cheese, butter, bananas and 
dried fruit in 1948 than in 1947. On the 
other hand, supplies of lard, sweetpota- 
toes, meat, chicken, and some canned 
fruits are expected to be lower. Per 
capita consumption of other major foods 
is not expected to differ much from 1947. 


DRIED PRUNE PURCHASES 


The Department of Agriculture an- 
nounced purchase by the Commodity 
Credit Corporation of an _ additional 
10,532% tons of dried prunes, at prices 
ranging up to $195 per ton. This is in 
addition to earlier purchases of dried 
prunes which totaled 46,8181 tons. Aver- 
age price paid for the dried prunes, by 
size, was $172.28 per ton for 90/100; 
$181.68 for 80/90; $190.36 for 70/80; 
and $192.28 for 60/70. 


PEA AND BEAN PURCHASES 


The Production and Marketing Admin- 
istration of the Department of Agricul- 
ture bought 1,560,000 pounds of dry 
edible peas and 3,700,000 pounds of dry 
edible Great Northern beans during the 
week ended Thursday noon, Oct. 30, 1947. 
The peas were purchased at $5.75 to 
$6.00 per 100 pounds, f.o.b. country ship- 
ping point, basis U. S. No. 1 grade. The 
beans were purchased at $10.05 to $10.15 
per 100 pounds, f.o.b. country shipping 
points in Idaho and Nebraska, basis U. S. 
No. 1 grade. 


CANNED MILK PRODUCTION 


Production of canned sweetened con- 
densed milk during September was esti- 
rated at 21,100,000 Ibs., the highest Sep- 
tember output since 1920. September 
output rose 23% from August, 148% 
from a year earlier and 117% from the 
September 5-year average. . . . Canned 
evaporated milk production for Septem- 
ber was 218,000,000 lbs., a decline of 9% 
from a year earlier and 16% from the 
September 5-year average. This month’s 
output is the lowest September since 
1940. . . . Production of all dry milk 
products in September exceeded a year 
carlier. 
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NEGOTIATED BUYING ENDS 


Effective November 1 the Army, Navy 
and Air Forces discontinued the procure- 
ment of canned foods on the negotiated 
basis and reverted back to the prewar 
procedure of procurement through adver- 
tised bids. The regulation does not, how- 
ever, affect canned food items for which 
negotiations have already been com- 
pleted. Principal items affected by the 
new plan include canned citrus products, 
sauer kraut, beets and sweet potatoes. 
Negotiations to purchase these items had 
not begun at the time the new procure- 
ment regulation went into effect. Under 
the new purchase plan, if bids received 
for canned foods are insufficient or con- 
sidered too high, the QMC may then re- 
vert back to the negotiated purchase 
basis for items on which the bidding 
basis is not considered suitable. The new 
regulation rescinds an exemption from 
formal bidding previously granted 
canned foods until January 1, 1948. 


CHEESE IN CANS 


Several varieties of cheese packed in 
metal cans are just appearing on the 
shelves of groceries, food markets and 
dairy products stores, declares the Can 
Manufacturers Institute. Although cheese 
was packed in cans for export before the 
war, canned cheese is a new item on the 
domestic market. Post war demand for 
can-packed cheese has been created 
through the reputation gained by canned 
cheese in the armed forces k-ration. 


Especially adapted to use by sportsmen 
and campers, the cheese is packed in her- 
metically sealed, key-opening cans rang- 
ing from one pound to 7%4 ounces in size. 
Canned cheese requires no special re- 
frigeration and may be stored on the 


closet shelf with canned fruits and vege- 
tables. 

Types of cheese currently available in- 
clude American Cheddar, Aged Gruyere, 
Cheddar Blue, Trovolone Type and 
Smoked cheese. Present plans of several 
manufacturers call for additional kinds 
to be packed in cans in the near future. 
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WEST COAST NOTES 


CATCHING CANNED FISH — About 
seventy-five per cent of the canned sal- 
mon aboard the steamer Diamond Knot, 
sunk several weeks ago off Port Angeles, 
Wash., has been recovered. The fish is 
being recanned and McGovern & Mc- 
Govern, Seattle, have been appointed 
sales agents and distributors. 


FOOD CONSERVATION—A Citizens’ Food 
Committee has been named at San Fran- 
cisco by Mayor Roger Lapham to co- 
operate locally in the national voluntary 
food conservation program. The food 
trade is represented by such members as 
M. A. Clevenger, vice-president of the 
Canners League of California; William 
Hadeler, California Retail Grocers As- 
sociation; John Brucato, chairman of the 
Farmers’ Market Advisory Board, and 
Edward Williams, secretary, Grocery 
Distributors’ Association. 


NEW CAN MAKING PLANT—Construction 
work has been launched at San Leandro, 
an east-bay suburb of San Francisco, 
Calif., on a can making plant for the 
Pacific Can Company. The site adjoins 
that of the new home of the Oakland 
Canning Co. A site was originally pur- 
chased for a plant in San Francisco, but 
the can company has sold this to the San 
Francisco Grocery Company and its main 
plant will be in San Leandro. 


SAUER KRAUT PACK 


The Sauer Kraut pack for the year 
beginning September 1, 1946 to Septem- 
ber 1, 1947 totaled 5,904,168 cases of all 
sizes. By sizes the pack constituted 
4,939,074 cases 24/2’s, 538,578 cases 
6/10’s, and 381,516 cases of miscellaneous 
sizes of tin and glass. 

STOCKS—Canners’ stocks of canned 
sauer kraut September 1 amounted to 
1,771,380 cases, of which 1,504,155 cases 
were 24/214’s 149,310 cases 6/10’s, and 
the balance of 117,915 cases were miscel- 
laneous sizes in tin and glass. 


The report was issued November 6 
by NCA’s Division of Statistics and 
covers all canners known to have packed 
sauer kraut except for 14 firms not re- 
porting, whose packs were estimated. 
The report includes only kraut packed 
in hermetically sealed containers steri- 
lized by heat. Total pack for the preced- 
ing year amounted to 6,076,451 actual 
cases. 


FOREIGN TRADE LEADS 


ITALY—Cesare Regnoli & Figoli, 11 
Piazza San Francesco, Bologna, seeks 
purchase quotations and agency for the 
following foodstuffs: fruit preserves, 
jam, jelly, marmalade, fruit syrup and 
pulp; frozen and canned meats for direct 
retail consumption and for processing 
into meat products. 
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Modern 
FMC Double Husker 


Modern Lewis 
Whirlpool Washer 


Modern FMC Heavy- 
Duty Plunger Filler 


Modern Corn Silker 
with Double Cob Reel 


No. 2 Universal Corn Cutter 
This Corn Cutter is typical of Modern FMC Processing Equipment 


OTHER CORN-CANNING EQUIPMENT 


Brushers Cob Crushers Conveyors Cookers 
production costs — thus helping offset rising 
material and labor. 
Mixers Rehuskers Resilkers Retorts Shakers 
3 You can cut both Cream Style and Whole Grain Corn with this 
Trimmers Labelers Casers 


Y Improved Double Rotary Head Cutter. It gets ALL the corn—thus 

steps up the yield while reducing unit costs. It’s a sweet-running 

} machine that turns out packs unbeatable for Quality. 

. Send for 260-page It's the pace-maker for a complete line of Modern Corn-Canning 
FMC Catalog No. 800 Equipment that Speeds Up and Improves Processing. FMC Engi- 

neers will be glad to assist you in this Economizing Modernizing. 


Shows most complete 
{ line of Modern Pro- 
ig cessing Machinery for 
4 corn, beans, peas, 
tomatoes, fruits, etc. 


A-300 


FOOO MACHINERY CORPORATION 


Sprague-Sells Division * Hoopeston, Illinois 
BRANCHES: NEW YORK—BALTIMORE—SAN JOSE, CALIFORNIA 
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RAW PRODUCTS RESEARCH 


SUGAR FROM CORN STALKS 


A corn plant that is strong and healthy 
and produces good ears of corn will 
usually satisfy the requirements of the 
most exacting grower, but Dr. W. Ralph 
Singleton, geneticist at the Connecticut 
Agricultural Experiment Station, is now 
on the trail of one that will do this and 
then proceed to produce a second crop— 
sugar. 

This summer Dr. Singleton discovered 
that the stalks of a particular field corn 
inbred which had been developed at the 
Connecticut Station tasted sweet. Chemi- 
cal analyses were made which revealed 
that the juices of the stalk contained a 
high amount of natural sugar or sucrose, 
approaching in quantity that produced 
by sugar cane. A sample of juice ex- 
tracted from the inbred, C103, contained 
8.65 per cent sucrose and 2.60 per cent 
invert sugar or a total of 11.25 per cent 
sugar. Sucrose in sugar cane varies from 
10 to 15 per cent. 


After finding the sugar-yielding C103 
line, several other inbreds and hybrids 
were tested but none was found to ap- 
proach the original discovery in sucrose 
content. C103 has been an outstanding 
inbred in the Connecticut Station’s field 
corn breeding program for several years. 
It has been incorporated into several su- 
perior hybrids for its strong stalked, low 
breakage qualities. The stalk of C103 
is almost woody, has very little pith and 
a rather large proportion of juice. 

Syrup made from the juice of the 
stalks contained 35.99 per cent sucrose 
and 56.31 per cent total sugar. Ten 
ounces of syrup was produced from two 
quarts of juice. The product has a 
pleasant taste and could be used as a 
table syrup or for cooking. 

While the occurrence of sucrose in corn 
stalks has long been known, its commer- 
cial production from this source has 
never been considered economically feasi- 
ble. If the ears of a corn plant are 
removed, the amount of sugar in the 
stalks is doubled and this approach to 
production has been studied by scientists 
but proved too expensive. 


However, the Connecticut 103 inbred 
produced both good ears and stalks with 
a high sucrose content. With modern 
methods of corn breeding, it should be 
possible to incorporate these character- 
istics into commercial field corn hybrids. 
Dr. Singleton plans to work on this next 
season. Once this is accomplished and 
if harvesting and processing difficulties 
can be overcome, Dr. Singleton believes 
that a new sugar crop may well be added 
to our agriculture. 
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NEED FOR RESEARCH STRESSED 


Combined Group Including Government, 
Educators, and Industry Combine Forces to 
Assure Best Rations Possible in 
Case of Crisis 


Need for the continuous cooperation 
of government, educational institutions, 
and private industry in the field of food 
research to meet any crisis was stressed 
by leaders of all three groups in the first 
meeting of the Associates of the Food 
and Container Institute. 

The group which is headed by Col. 
Charles S. Lawrence, Commanding of- 
ficer of the Food and Container, Insti- 
tute of the Quartermaster Corps, in 
Chicago, combines the efforts of the 
three groups, met for the first time at 
the Hotel Statler, in Washington, No- 
vember 6. 

Speaking for industry, Clarence 
Francis, chairman of the board of the 
General Foods Corporation, said “food 
is the real atomic power in the idealogi- 
cal war of the moment. Hungry people 
follow the hand that feeds them. Even 
the firmest convictions collapse when a 
man sees his wife and family starving 
before him.” 

“There is an immediate, dire need for 
food in Western Europe today,” Francis 
continued. “There is an equally great— 
and, I think, equally urgent—need for a 
long-range food plan not only for Eu- 
rope but for the whole wide world.” 

Mr. Francis labeled as one answer “re- 
doubled research” not only in the food 
field, but in all areas. 


NORTHWESTERN UNIVERSITY 
PRESIDENT SPEAKS 

Franklyn B. Snyder, president of 
Northwestern University, lauded the ef- 
forts of the government and considered 
it important timing that the Associates 
Food and Container Institute was es- 
tablished at this time. 

He said that “it is not beyond the 
realm of possibility that Science en- 
couraging as it does the free play of the 
intellect, might find the anti-toxin for 
the cancer of communism. Or that Sci- 
ence, speaking a universal language, 
and enlisting the services of men of all 
nations, may form the basis of a whole- 
some and beneficient internationalism, 
an internationalism of which we shall 
all approve.” “Perhaps,” he declared, 
“out of the research which the Institute 
will sponsor will come a new B-Com- 
plex for the human spirit; vitamins not 
only for men’s bodies but also for their 
souls.” 
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FRANCIS APPROVES “MARSHALL” 
PLAN 


Francis said that the plan to aid Eu- 
rope represents “an attack on poverty 
at its source. In principle it represents 
the American belief that prosperity can 
be brought about through production.” 

Back of the “Marshall” plan he said 
there “must be a plan for food. Atomic 
energy won’t dig British coal and it cer- 
tainly won’t mechanize the farms of 
India or China. The most important 
miracle would be in our showing the 
rest of the world how to produce—not 
industrially but agriculturally. We have 
manpower, goods, wealth, and food to 
spare, (in the United States) and this 
fact is owing to our success in research 
and the application of research. 

“It is our task, through research, not 
merely to find but to lead the way to 
peace.” 


RESEARCH IN FRUIT WASTE 


The need for new and wider markets 
for deciduous fruits, particularly those 
portions of these fruits that are some- 
times wasted, has caused the U. 8S. De- 
partment of Agriculture to undertake a 
long-time project under the Research 
and Marketing Act in the hope of ex- 
panding the outlets for these products. 
It is estimated that around one-sixth of 
this country’s apple crop is either 
wasted or brings a very low price be- 
cause the apples are undersize, offshape, 
or have some other defects that make 
them less desirable for the fresh fruit 
market. Similar wastes occur in the pro- 
duction of practically all of the other 
deciduous fruits. 

The research will be conducted by the 
Bureau of Agricultural and Industrial 
Chemistry’s Eastern Regional Research 
Laboratory in Philadelphia, and’ its 
Western Regional Research Laboratory 
at Albany, Calif., in cooperation with 
the Virginia Agricultural Experiment 
Station at Blacksburg, Va. and possibly 
other experiment stations. Studies will 
be made on peaches, pears, apricots, 
plums, cherries, grapes, and berries. 

This work is being undertaken largely 
as a result of the success the Eastern 
Regional Research Laboratory has had 
during the past few years in finding 
new outlets for apple products. Of the 
18 products now being made commerci- 
ally from apples, two of them, apple 
concentrate and apple-flavoring essence, 
were developed in the Eastern Labora- 
tory. The apple essence has received a 
particularly enthusiastic commercial 
acceptance, and is being used in the 
manufacture of candies, soft drinks, 
jellies, and other products that lose 
flavor during cooking. 
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STATISTICS 


1947 CORN PACK 

On the basis of final pack reports re- 
ceived from approximately 80 per cent 
of the nation’s corn canners, Harvey R. 
Surr, Secretary of the Corn Canners 
service Bureau, estimates the 1947 corn 
yack to be 26,519,500 cases basis 24/2’s. 
rhis estimate is believed to be within a 
few thousand cases more or less of the 
actual total pack. 

The pack figures as compiled for the 
various states follow: 


New England States...... 1,043,500 cases 
New 1,096,000 cases 
Maryland, Delaware, 

2,772,000 cases 
Pennsylvania 380,000 cases 
1,196,000 cases 
1,877,000 cases 
4,750,000 cases 
1,050,000 cases 
5,005,000 cases 
Washington, Oregon, 

Idaho, Montana, 

Colorado, Utah .......... 2,700,000 cases 

26,519,500 cases 


Reports indicate that the pack is 
largely of extra standard grade with a 
minimum of standards. Strictly fancy 
corn is in a preferred position with the 
supply not equal to the demand. Prices 
are firm with a tendency to advance on 
spot sales. 


CANNED PEA STOCKS 


Total stocks of canned peas in canners’ 
hands October 1 amounted to 5,272,520 
actual cases of Alaskas and 18,974,841 
actual cases of Sweets. The total sup- 
ply, ineluding the 1947 pack plus the 
carryover, amounted to 9,154,937 actual 
cases of Alaskas and 29,413,283 actual 
cases of Sweets. Of these amounts 
4,882,417 cases of Alaskas were shipped 
during the period June through Septem- 
ber, and 10,438,442 cases of Sweets 
shipped during the same period. The 
‘iwures were compiled and released by 
National Canners Association’s Division 
of Statistics as of October 31. 

The report covers only canners’ stocks 
and shipments and takes no account of 
( stributors’ stocks. Although the pack 
».us the carryover is smaller than last 

ar, total trade supplies for the season 

canners’ and distributors’ hands are 

‘newhat larger because of the larger 

tributor carryover last June. The 

vease in distributors’ stocks from June 
to October 1 was 577,000 cases this 
ir compared to 6,675,000 cases last 
ir. Although shipments out of can- 

‘s’ hands have to October 1 been con- 

‘erably smaller than last year, there 

~ not been a corresponding reduction 

apparent consumption because a sub- 
intial part of early shipments last year 

‘nt to build up distributors’ inventories, 

e Division reports. 


1947 PEA PACK—Complete statistics 
* the 1947 pea pack will be found on 
te 8 of this issue. 
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KOOK-MORE KOILS 


Supply Faster Heating, Increase 


Langsenkamp Stainless Steel Units 
forthe cookroom will pay for them- 
selves quickly in the extra quantity 
of product they can deliver at the 
finish of each batch. 


Continuous Juice Heat- 
ing Unit (left) and Uni- 
versal Hot-Break Unit 
(below) are equipped 
with Kook-More Koils. 


wise equipped. 


@ Production capacity in open tank pro- 
cessing is increased with the installation 
of Kook-More Koils. Kook-Mores pro- 
vide maximum heat for tank contents. 
Their design and construction permit 
quick starting, positive performance, 
rapid operation. Sluggish action, sim- 
mering, sticking, and similar difficulties 
are obviated. The elimination of con- 
densate as rapidly as it accumulates 
allows coils to be filled with LIVE 
STEAM from start to finish of operation. 
In open tank processing this is essential 
for speed, for quality, and for lower 
cost. 


Langsenkamp Stainless Steel Units for 
the production of tomato pulp, puree, 
and catsup, Langsenkamp Universal 
Hot-Break Units, and Langsenkamp 
Single Tank Continuous Juice Heating 
Units are not only Kook-More equip- 
ped but provide other advantages ot 
design, construction, and operation that 
make them outstanding equipment. 


(fF. H. LANGSENKAMP COMPANY) 


227-235 East South Street, INDIANAPOLIS 4, INDIANA 
REPRESENTATIVES 


Tank Capacity, Improve Products 


Kook-More Koils afford a mini- 
mum increase in cooking speed of 
approximately 20 percent., there- 
by giving four tanks close to the 
production capacity of five other- 


West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
* Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 M. W. 14th 
Ave., Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, 
Utah * Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. * 
Tri-States: TOM McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: PAPER PRODUCTS 
CO., Harlingen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada. 


LANGSENKAMP EQUIPMENT 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Market Dull—Interest In Corn, Kraut, Beets 

and Carrots—Citrus Commands Major At- 

tention — Distributor Stocks of Fourteen 
Fruits and Vegetables As Of October 1. 


DULL—Business in the canned foods 
marts is more nearly normal today than 
it has been for many seasons. Normal 
for this time of the year is notably dull. 
Most buyers are fairly well covered on 
wanted items. Those who are not, realize 


by this time they have missed the boat. . 


Little action is looked for before the turn 
of the year. The one possible exception 
to this is corn. Distributors are inter- 
ested in all grades of this commodity. 
Some resistance is noted to offerings of 
ex. std. tomatoes at $1.75 in the Mid- 
west. It isn’t hard to recall how the sale 
of tomatoes dropped last year when the 
retail price went over 20c for the com- 
mon variety. Some interest was shown 
in offerings of Texas Beans at $1.00 and 
$5.00 for Std. cut 2’s and 10’s respec- 
tively and $1.25 and $6.50 for ex. std. 


cITRUS—Most interest at the moment, 
however, is centered on Florida Citrus 
with orange juice holding top position. 
Wholesale and retail supplies of this item 
are dangerously near the vanishing 
point. Packing is gradually picking up 
momentum and price feelers continue to 
make their appearance. Asking prices 
are still somewhat unsettled with the 
average about $1.00 for fancy sweetened 
2’s, $2.30 for 46 oz. and $4.90 for 10’s. 
Blended juice is around 85c, $1.95 and 
$4.15 respectively. Grapefruit juice 
shows greater fluctuation. Canners are 
offering old pack for as little as 60c¢ and 
$1.45 while 70c and $1.70 is asked for 
new pack. 


DISTRIBUTORS STOCKS — The following 
monthly report of wholesaler stocks of 
canned foods was issued by the Bureau 
of Census October 31. In comparing 
October 1 stocks of 1947 and 1946, we 
might suggest that canners bear in mind 
the fact that in 1946, except for peas, 
bulk movement from canners hands did 
not take place until about the middle of 
October when OPA prices were removed. 

Wholesale distributor stocks, inelud- 
ing stocks in warehouses of retail food 
chains, of fourteen commodities (Table 
1) totaled 44.9 million cases on October 
1, 1947, an increase of 15 per cent from 
the 39.0 million cases on hand September 
1, 1947, and 28 per cent more than the 
35.1 millions on August 1. Stocks of the 
fourteen items totaled 43.1 million cases 
on October 1 of last year, while the 
October 1, 1943-1945 average was 26.9 
millions. 


Comparing October 1 with September 
1, 1947, wholesalers’ stocks of corn in- 
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creased 37 per cent (from 2.9 million to 
4.0 million cases), and tomatoes were up 
51 per cent (from 3.9 million to 5.9 mil- 
lion cases). Stocks of green and wax 
beans increased 3 per cent (from 3.6 to 
3.7 million cases), while peas showed 
practically no change from the 10.2 mil- 
lion cases last month. Orange juice 
stocks were off 18 per cent from last 
month, and grapefruit juice and citrus 
blends decreased 12 per cent. 

Stocks of the four vegetables (green 
and wax beans, corn, peas, and tomatoes) 
on October 1 of this year totaled 23.9 
million cases, up 6 per cent from last 
year. The five fruits (apricots, mixed 
fruits, peaches, pears, and pineapple) 
increased 65 per cent over October 1, 
1946, while stocks of the five juices (to- 
mato, grapefruit, orange, citrus, citrus 
blends, and pineapple) decreased 26 per 
cent over the same period. 


TABLE 1.—FOURTEEN CANNED 
FOOD COMMODITIES 
Stocks of Wholesale Distributors 
(Including Warehouses of Retail 
Food Chains) 
(Thousands of Actual Cases) 
Cet. 1,¢ Oct.1, 


Commodity 1947 1946 
TOTAL (Fourteen 
Commodities) 44,909 43,103 
VEGETABLES: 
Beans, green and 
4,045 3,005 
10,255 11,146 
5,945 3,944 
FRUITS: 
1,805 2,256 
Mixed Fruits* .... 1,743 681 
5,336 2,603 
Pineapple 1,181 830 
JUICES: 
4,861 3,931 
Grapefruit ........... 2,232 4,478 
Blended Citrus .... 841 1,837 
Pineapple ............ 870 633 
+—Preliminary 
*Ineludes fruit cocktail, fruits for 


salads, mixed fruits (except citrus) 


Includes vegetable juice combinations 
containing at least 70% tomato juice 


KEEP SUGAR RECORDS 


With the expiration of sugar price 
controls at midnight, October 31, the 
U. S. Department of Agriculture re- 
minded all traders in sugar that price 
control records must, by law, be pre- 
served until November 1, 1948, a full 
year after expiration of the controls. 
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NEW YORK MARKET 


Demand Selective With Interest In Quality 
Cfferings — Tomato Supply Tightening — 
Higher Costs Boost Bean Prices—Peas Quiet 
—Corn Firm—Limited Offerings Of Beets 
and Carrots—Citrus Canning Begins—Good 
Call For Fruits——Fish Interest Continues. 


By ‘New York Stater” 


New York, November 7, 1947 


THE SITUATION—While there have been 
no formal rites, there is no question but 
that the “buyers’ market” on 1947 pack 
canned foods has been quietly interred, 
and buyers who “missed the boat” on 
many lines during the earlier part of the 
year are now quietly going about the 
task of rounding out inventories at 
prices. Notwithstanding the 
general limitation of canner offerings, 
however, demand is still largely selective, 
with distributors more interested in qual- 
ity than quantity except on the rapid 
turnover standard items. 


THE OUTLOOK—With the task of for- 
mulating 1948 inventory policy getting 
closer, distributors are carefully evaluat- 
ing all factors before they reach the 
point where they will begin to talk 
futures for next year. Currently, all 
factors are bullish and will probably 
remain so for the remainder of 1947. 
Increasing industrial output points to 
sustained buying power, and the export 
situation is promising. Against these 
factors,—and the further strengthening 
influence of light carry-overs in canned 
foods,—distributors must weigh the pos- 
sibility of a setback in the Marshall plan 
which would disrupt present estimates 
on export food requirements and which 
would undoubtedly affect prices here. 
Too, there is always the prospect of con- 
sumer buying strikes,—such as occurred 
a few months back in the case of meats, 
—which would affect both price and de- 
mand. Too, distributors are studying 
the implications of recent spurts in can- 
ned foods sales insofar as they relate to 
consumer hoarding, and point a lessened 
demand later on. Already, it is reported, 
canned food sales to the retail trade are 
beginning to slip in some cases. Thus, 
management executives charged with the 
task of formulating inventory programs 
will have no easy time of it if they are 
to come up with a definite policy by the 
time the allied trades get together during 
the January meetings. 


TOMATOES—With many canners sold up 
and others withdrawn for the remainder 
of the year, a tighter supply situation 
is developing in tomatoes, and prices re- 
flect this condition. Southern canners 
are not offering standard 1’s below $1.00 
this week, and the market for 2’s is now 


November 10, 1947 


4 
| 
| 
? 
3 
Roe? 
i 
4 
ji 
a 
“s 
‘ 


PRECISION Cutting Edge that endures 
every ELAMILTON-KRUSE Slitter Cutter 


DIMENSIONS 

Outside Diameter....... 6.020 
Inside Diameter........ 3.500 
Thickness at Web........ 
Bolt Hole Circle........ 43" 


6 Holes Each Side 60° Apart 


9/32” Diameter Holes Counter- 
sunk 82°—5/32” deep, 14” 
diameter at top. 


¢ The Slitter Cutter in The Hub on Which A Rotary Slitter Cutter 
Its Protective Plastic the Cutter is Bolted. of Forged Vasco Non- 
Coating for Shipment Shrink Steel. 

and Storage. 


We carry a large stock of these 
outstanding slitter cutters 


Built primarily for Hamilton-Kruse Cutters, 
these Vasco Steel, expertly hardened and 


ground slitters can also be used to improve 


many other makes as can be readily seen. 


For complete specifications write to Roland H. Johnson, Sales Manager, Can Machinery 
Department, Lima—Hamilton Corp., 230 Park Avenue, New York 17, N. Y. 
Chicago Office: 400 West Madison Street, Daily News Building, Chicago, Illinois. 


The Hooven, Owens; jRentschler Co. 


LIMA - HAMILTON CORPORATION 


(Formerly General Machinery Corporation) 
Hamilton, 
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generally $1.45 bottom, while 2%4’s range 
anywheres from $2.00 to $2.10 and 10’s 
list at $7.00 to $7.25, all f.o.b. canneries. 
Extra standards are in even tighter sup- 
ply, and $1.60 seems bottom on 2’s, with 
2%%’s at $2.25. Limited offerings of fancy 
tomato juice are reported out of the 
South at 95 cents to $1.00 for 2’s, while 
5’s are anywheres from $2.00 to $2.25. 


BEANS—With high raw stock boosting 
canning costs, packers are showing 
firmer price views on fall packs. South- 
ern canners are quoting standard round 
pod cut green beans at $1.15-$1.20 for 
2’s, with 10’s at $5.75 to $6.00, while on 
extra standards the market is $1.25 and 
$6.25-$6.50. On fancy French style green 
beans, most sellers are holding 2’s at 
$1.50 and 10’s at $7.00-$7.25. 


PEAS—There were no developments of 
general importance pricewise in the pea 
market during the week, and this item 
is showing general quiet at the moment. 
Canners are believed to be carrying fair 
stocks, and buyers are concentrating 
more generally on the short items cur- 
rently. 


cCORN—The market is firming as the 
marketing of the current season’s pack 
progresses, and considerable variance in 
price is in evidence. While most of the 
more urgent demand is for fancy corn, 
extra standards and standards are com- 
ing in for increasing attention. 


BEETS - CARROTS — Offerings remain 
limited as high raw stock prices continue 
to keep many canners out of the market. 
New York packers are firm at $1.15-$1.25 
on fancy 2 diced carrots, while on beets 
prices range all the way from 90 to 95 
cents on fancy cut 2’s to a high of $2.00 
for fancy whole, 30 count or over, all 
f.o.b. canneries. 


cITRUS—Florida canners are starting 
up this month, with operations sched- 
uled to be concentrated on sweetened 
until the crop matures further. Grape- 
fruit juice for nearby shipment is listing 
at 67% cents for 2’s and $1.55 for 46- 
ounce, with blended juice at 80 cents and 
$1.8712, while orange juice is quoted at 
95 cents on 2’s and $2.25 on 46-ounce, all 
for sweetened, f.o.b. canneries. Grape- 
fruit sections list at $1.40 for fancy 2’s 
and $1.25 for broken. With the excep- 
tion of some grapefruit juice and limited 
holdings of blended, canners have suc- 
ceeded in cleaning out the heavy pack of 
the past season. 


HOLIDAY ITEMS—Traders report rela- 
tively light interest in the new pack of 
pumpkin and cranberry sauce, despite 
the attractive price levels set on the 
new season’s pack. This is attributable 
to the fairly large carryovers in dis- 
tributing channels, and the market is not 
expected to develop any real snap until 
these goods have been moved ahd re- 
placement buying is undertaken. 


OTHER FRUITS—New pack apple sauce 
is coming in for more attention, and the 
market holds steady on the basis of re- 
cently-announced opening prices. There 
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is a continued good call for peaches, cher- 
ries, and fruit cocktail, but first hands 
are not offering, and holders are now 
showing less willingness to trade in the 
resale market. Red sour pitted cherries 
from the 1947 pack have apparently 
cleared first hands, and no offerings are 
reported currently. The pineaple situa- 
tion is strong and without change this 
week. 


CANNED FISH—Buyers are still seeking 
additional coverage on red salmon, but 
it is becoming evident that they will have 
to turn to the resale market, first hands 
being sold up. Meanwhile, more interest 
is developing in medium reds, pinks, and 
chums, although buyers are still inclined 
to hold off on halves, taking this size only 
in combination deals to get wanted quan- 
tities of talls. Maine sardine demand 
has been routine during the week, and 
prompt shipment offerings are available 
in a limited way at $10 per case and up- 
wards, f.o.b. Maine canneries. Tuna has 
continued in demand this week, at firm 
levels, and small unsold stocks of gov- 
ernment-inspected shrimp still in can- 
ners’ hands are cleaning up steadily at 
canners’ full list prices. 


CHICAGO MARKET 


Trade Hopes Canners Have Reserves In 
Stock—Market Eager for Offerings—De- 
mand Keeps Ahead of Supply—Inventories 
of Citrus at low Levels—Some Prices—New 
Packed Texas Green Beans Offered—More 
Corn Wanted but All Stores Seem to Have 
Been Allocated—Prices on Pumpkin Soft— 
Interest in Tomatoes Continues High 
Canned Seafoods Very Firm 


By “Midwest” 


Chicago, November 7, 1947 


THE MARKET—Business is dull this 
week, and judging by the number of of- 
ferings available activity will be pretty 
much routine for the balance of this 
year. The trade is hoping that canners 
are holding back some merchandise now 
in short supply and will see fit to re- 
enter the market after the turn of the 


OSWALD BOXER, INC. 


67 Wall St, NEW YORK 5, NV. Y. 
Tel. Whitehall 4-0693 


EXPORTERS OF CANNED 
and DRIED FOODS 


Will welcome additional accounts 
of Canners not represented in 
foreign markets. 
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year. However, there is nothing to in- 
dicate such is true and it may eventual- 
ly prove to be wishful thinking. In the 
meantime, distributors generally would 
be very receptive to offerings of many 
scarce items such as corn, fancy beans, 
fancy fruits, tomatoes and others. Ship- 
ments have been heavy against previous 
commitments and although inventories 
are heavy and well balanced, continued 
good business at prevailing levels will 
prove these to be insufficient. 


Major packs of fruits and vegetables 
remain on the sidelines for the obvious 
reason that little is available to offer. 
Activity on canned seafoods is confined 
for the same reason and interest will be 
centered on citrus, which pack will be 
getting under way in real volume be- 
fore too long. Holiday items are and 
have been receiving a lot of attention, 
and the holiday business has been good 
so far. 


CALIFORNIA FRUITS—The situation re- 
mains unchanged with buyers willing 
and ready to buy further supplies of 
bartlett pears, fruit cocktail, cling 
peaches and whole peeled apricots, but 
with little or nothing being offered, na- 
turally, activity is at a standstill. If 
there are unsold stocks still in canners’ 
hands, they have little inclination to 
push for sales at the present time. There 
have been some occasional fill-in sales on 
California freestone peaches where 
seattered lots have been made available 
to buyers anxious to balance their in- 
ventories. 


CITRUS—With inventories both at re- 
tail and wholesale levels getting down to 
the sold out point, it seems apparent 
early season business will be on the 
heavy side despite the quality of early 
packed juice. There are now enough 
canners under way to establish a market 
which at the present time quotes fancy 
sweetened orange juice on the basis of 
97%4e to $1.00 for 2’s, $2.271% to $2.30 
for 46 oz. and $4.85 to $4.90 for 10’s. 
Blended juice is offered at 82%c¢ for 2’s, 
$1.92% to $1.95 for 46 oz., with 10’s at 
$4.10 to $4.15. Based on past experiences, 
citrus juice on this basis should move 
well to the consumer and preparations 
are being made to handle a_ record 
breaking pack. California canners are 
offering little or nothing in the way of 
California orange juice, so Florida 
canners should have no difficulty in 
arousing buying interest. Grapefruit 
juice however, remains in the doldrums, 
with remaining stocks of old pack being 
quoted as low as 60c for 2’s unsweetened 
and $1.45 to $1.50 for 46 oz. Consumer 
preference has swung away from grape- 
fruit juice and leans predominantly to- 
ward orange and blended, which, no 
doubt, will cause a revision in produc- 
tion figures as compared with packs in 
the past. 


GREEN BEANS—The first offerings from 
Texas on the new pack of beans, which 
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THERE’S ALWAYS A MARKET 
FOR A QUALITY PACK. 


‘. and here is the practical handbook and 
catalog that can give you a larger share of 
Send for your copy today. 


that quality market. 


Learn more about Sinclair-Scott quality pro- 
ducing equipment. 


THE ORIGINAL GRADER HOUSE 


CANNING. MACHINERY 


1800 Bik. PATAPSCO ST. BALTIMORE 30, MD. 


ON... 


PHILLIPS - 
DELICIOUS” 


radios 

millions are hearing: “Soup’s On 
. it’s PHILLIPS DELICI us.” 
Naturally, this constant reminder 
advertising is building new and 
repeat sales. Which means bigger 
volume and better profits for 
dealers who can supply the 


s PHILLIPS 
DELICIOUS. 


Excellence 
of Product yf 


PHILLIPS PACKING CO., inc. CAMBRIDGE, a 


Ponte packers of 59 varieties Phillios Co 
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Their use means a larger for profit 
the canner because they thresh peas 
and lima beans more efficiently and 
permit the packer to get a pack of 
better quality. 
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has just started, are as follows: #1 
tins of standard cuts 70c, 2’s at $1.00 
and 10’s at $5.00. Extra standard are 
being offered at $1.25 for 2’s and $6.50 
for 10’s. With the pack in the northern 
states showing dismal results, it is ex- 
pected that buyers will show an active 
interest in southern offerings. 


coRN—Buyers have shown a willing- 
ness to take on additional merchandise 
at prevailing market prices, but the 
problem is to locate advances. The same 
thing is true of sauer kraut, with 2% 
tins of fancy now being held at a low 
of $1.25, with talk this price will ad- 
vance to $1.50 before too long. Interest 
in peas with the exception of fill-in re- 
quirements on Alaskas, remains nil, al- 
though so far, canners have not shown 
too much concern, apparently working 
under the assumption that present hold- 
ings will move out in an orderly fashion 
in view of shortages on other canned 
vegetable items. 


CANNED SEAFOODS—The situation re- 
mains unchanged from last week with 
the market very firm and little being 
offered. The tuna pack continues to fall 
down in the southwest and indications 
are supplies will be shorter rather than 
more plentiful as had been hoped. Pack- 
ers of albacore tuna in the northwest are 
faced with the highest prices in history 
for raw stock, which is not going to help 
the situation any. Shrimp is being of- 
fered only in very limited quantities, 
with the same thing true of salmon. 
Nothing is being offered from Norway 
in the way of Norwegian sardines, much 
to the disappointment of all, although 
the solid pack is now under way and 
buyers are hopeful the pack will be suc- 
cessful to a point where increased sup- 
plies will be made available to American 
buyers. Nothing encouraging has reached 
this market as yet from northern Cali- 
fornia, and it would appear the pack of 
sardines there is doomed to a complete 
failure. The Maine pack of sardines is 
just about at an end with quarters key- 
less being held for $10.50. 


bt Bard PMAN 


We Fea 72 


18 


WRITE FOR COMPLETE IPFORMATION TODAY. 
BERLIN CHAPMAN CO., BERLIN, WIS, 
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CALIFORNIA MARKET 


Better Grades Gone Market Naturally Slows 
Down—Plenty of Time left and Demand 
Continues at Consumer Level — Unsoid 
Stocks Light—Peach Pack Below Last Year’s 
—The Figures—Tomato Canning Ends— 
Some Prices—More Olives—Dry Bean Prices 
Out of Reach—Good Fish Pack Largely Sold. 


By “Berkeley” 
San Francisco, November 7, 1947 


Canned foods sales have slowed down 
quite noticeably in this market, but un- 
sold stocks in most lines are light and 
prices are not being affected. Only a 
comparatively short time ago, buyers 
were asking for early deliveries and the 
shipping departments of canners were 
rushed. Canners are now being requested 
to slow up on shipments, as stocks are 
commencing to back up in many distrib- 
uting points. The unsold stocks of most 
eanners are not only light, but consist 
largely of what some classify as “cats 
and dogs,” such as seconds and pie 
grades in fruits. Little real action is ex- 
pected until the end of the year, when 
a general cleanup is looked forward to. 


PEACHES—A feature of the week has 
been the report of the Cling Peach Ad- 
visory Board, of which W. S. Everts is 
manager and assistant secretary. This 
lists the cling peach pack for 1947, 
along with the packs of fruit cocktail, 
fruits for salad, mixed fruits and spiced 
peaches. The report was prepared from 
data submitted by processors and the 
final audited pack is expected some time 
in December. Any differences that may 
appear should be nominal, it is felt. The 
data submitted for the 1947 pack does 
not include any fruit cocktail or fruits 
for salad prepared from remanufactured 
peaches. The net tonnage received by 
canners during the season amounted to 
498,088 tons, compared with 533,840 tons 
in 1946. Most of the falling off is at- 
tributed to the smaller size of the fruit. 


The pack of 1947, together with that of 
1946, follows: 


No. 21% Cases 

Based on No. 24% 

Canners’ Cases 

Reports 1946 

1947 + Pack 
Regular Peach Pack.... 15,318,945 17,285,040 
Fruit Cocktail ............... 9,305,171 7,751,629 
Fruits for Salad . 530,719 296,089 
Mixed Fruits ....... 223,221 744,504 
Spiced Peaches .............. 261,669 160,389 
25,639,725 26,237,651 


TOMATOES—Most canners have com- 
pleted the packing of tomatoes for the 
season and the few still operating will 
bring work to a close within a few days. 
The season has not lasted as late as 
usual, but the trade is not displeased, 
since the tail end of the crop had to be 
converted into tomato products. Peeled 
tomatoes are in good demand with 
prices of No. 2 Solid Pack ranging from 
$2.00 to $2.30, and No. 2%s from $2.50 
to $2.85. There are fairly heavy unsold 
stocks of juice, puree and paste, with no 
attempts to force business on any of 
these items. Fancy juice has sold at 
$1.0714 for No. 2, but offers are largely 
at 5 cents lower. 


SPINACH—Some sales of spot spinach 
of the spring pack have been made re- 
cently at $1.20 for No. 2 fancy, $1.50 
for No. 214s and $4.75 for No. 10s. Sales 
of fall pack are reported at $1.15 for 
No. 2s and $1.35 for No. 2%s. The Oc- 
tober rains proved of decided benefit to 
this crop, these being quite heavy in the 
San Francisco Bay district. 


OLIVES—Figures covering the 1946-47 
pack of ripe olives in California have 
been released by the California Olive 
Association, these indicating the largest 
pack on record, by a wide margin. The 
total pack amounted to 1,906,444 cases 
reduced to the basis of 48 No. 1 cans. 
The largest previous pack was made in 
the season of 1941-42, when the output 
was 1,170,650 cases. Realizing that the 
huge pack will call for strenuous sales 
efforts, individual canners have launched 
active advertising campaigns and are 
going after new markets. Prices on some 
of the holdover pack have been scaled 
down to conform to costs of fruit for 
the new pack. 
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DRY BEANS — Some of the canners of 
dry beans are explaining their failure 
to come into the market at this time as 
the excessive price of this item. They 
point out that recent sharp advances 
have placed California bean prices at 
about 281 per cent above the average for 
the five seasons prior to World War II. 
At present, in the San Francisco market, 
the principal varieties average $16.97 
per 100 pounds. This compares with the 
five year 1935-36 to 1939-40 average of 
$4.45 per 100. The gain for standard 
Limas is placed at 321 per cent and of 
Small Whites at 327 per cent. The lat- 
ter, an important item with canners, is 
held firmly at $16.50 to $16.75, country 
shipping point. 


FISsH—While Pacific Coast fish packs 
have generally been of good size this sea- 
son, prices are high and unsold stocks 
are quite light. The pack of tuna and 
tunalike fish in California for the first 
nine months of the year amounted to 
4,327,125 cases, against 3,596,816 cases 
for the corresponding period last year. 
The output of canned mackerel for the 
like period was 418,949 cases against 
191,755 a year earlier. Landings of sar- 
dines at California ports this season are 
well behind those of last year. Even 
San Pedro, which got off to a flying start, 
is now behind the showing made a year 
earlier. Sardines are still quoted at 
$7.50 a case for No. 1 tall natural, and 
$11.50 for 1-lb. ovals in tomato sauce, 
but no sales have been reported of late. 
These prices do not necessarily reflect the 


market since prospective buyers are 
offering more. The British Columbia 
canned salmon pack to October 25th 
amounted to 1,474,498 cases, against 
1,281,027 cases a year earlier. Early in 
the year Great Britain had agreed to 
take 40 per cent of the pack, but upon 
implementation of the austerity pro- 
grams, arrangements with Canadian 
packers were discontinued for a time. A 
new agreement has been made which pro- 
vides that Great Britain will purchase 
up to 20 per cent of any packer’s produc- 
tion. Canners feel that Canada can care 
for 60 per cent of the pack and that the 
rest can be sold in Australia, New Zea- 
land and the West Indies. Prices, in 
Canadian currency are: Sockeye, $25.00 
a case; Coho, $21.50; pinks, $15.00; and 
chums, $13.50. Some of these prices are 
well below those prevailing in the United 
States. 


GULF STATES MARKET 


Frozen Shrimp Holdings High—Canning 
Operations Slowed by High Production Costs 
—No Oysters Being Canned—Crab 
Production on the Wane 


By “Bayou” 
Mobile, Ala., Nov. 7, 1947 
SHRIMP — No heavy production of 


shrimp, not many being canned and cold 
storage holdings increasing daily to the 


extent that during the week ending 
October 24, 1947, total holdings of frozen 
shrimp for all areas reporting increased 
approximately 1,016,660 pounds and were 
approximately 2,485,710 pounds more 
than four weeks ago. Total holdings 
were approximately 2,059,190 pounds 
more than one year ago. 


The following were the landings of 
shrimp in this section during the week 
ending October 24, 1947: Louisiana 7,653 
barrels, including 3,952 barrels for can- 
ning; Mississippi 2,043 barrels, including 
100 barrels for canning; Alabama 440 
barrels, including 220 barrels for can- 
ning; Apalachicola, Fla. 293 barrels and 
Texas 3,401 barrels. 


One reason why but few shrimp are 
being canned is probably because the 
price of raw material is too high to war- 
rant mass operation of the canneries, 
which runs up inventories and increases 
operating costs to considerably more 
than it was in prewar times. Besides a 
stubborn reluctant market to sell to at 
the present high prices. Of course, other 
food commodities are in this same pre- 
dicament, but in some cases the price of 
raw material has dropped, which enables 
the canneries to lower their prices. Such 
is not the case in most of the seafood 
commodities where fishermen and labor 
are being paid practically the same as 
they were last season and season before 
when merchandise was easier to market. 


There are nine canneries in Louisiana, 
Mississippi and Alabama at present 
operating under the Seafood Inspection 
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Service of the U. S. Food and Drug Ad- 
ministration and they reported that 6,622 
standard cases shrimp were canned dur- 
ing the week ending October 25, 1947, 
which brought the pack for the season 
to 89,490 standard cases as compared 
with 171,107 standard cases packed dur- 
ing the same period last season and 81,- 
704 standard cases the previous season, 
so it may be seen that this season is run- 
ning less than last year’s and last sea- 
son was a subnormal one. 


OYSTERS—No canning of oysters is 
taking place yet and there will hardly be 
any canned until December, as_ the 
weather has to be cold and oysters fat 
before canning operations start. Some 
six thousand barrels of oysters are being 
produced weekly for the raw market. 


HARD CRABS—Louisiana produced 203,- 
390 pounds of hard crabs last week, 
which is the only area in this section re- 
porting any crabs. Crab is a hot weather 
crustacean and when the weather turns 
cold they get very scarce and no doubt 
migrate to warmer climate. 

There is still some crab meat being 
processed in the New Orleans area, but 
the majority of it is packed fresh-cooked. 

Processed crab meat, which keeps with- 
out ice is comparatively a new pack as 
it has been canned in this section only 
in the last ten years, whereas the fresh- 
cooked crab meat that requires ice to 
keep has been canned in this section for 
about twenty-five years. 


WHOLE ANCHOVIES IN CANS 


Whole anchovies in tomato sauce pack- 
aged in cans are currently being pro- 
duced and marketed for the first time, 
according to the Can Manufacturers In- 
stitute. The new canned fish is packed 
by the Atlantic Coast Fisheries Company 
for national distribution. 

The canning of whole anchovies repre- 
sents a new trend in the marketing of 
this type of fish. Heretofore, anchovies 
have generally been canned in pieces or 
paste form for serving as hor d’oeuvres 
or cocktail tidbits rather than a main 
dish. 

An eight ounce, flat, oblong tin is used 
to package the twelve inch anchovies. The 
containers are wrapped in cellophane and 
labelled with side and top labels. 


B.C. SALMON SITUATION 


The American Consulate General at 
Vancouver, B. C., Canada, reports that 
according to a bulletin issued by the 
Chief Supervisor of Fisheries in Van- 
couver on September 27, 1947, the salmon 
pack as of that date amounted to 1,393,- 
277 cases, as compared with a pack of 
1,102,022% cases at that time last year. 


Earlier in the year Great Britain had 
agreed to take 40 per cent of British 
Columbia’s salmon pack but subsequently, 
upon the implementation of the austerity 
programs, negotiations with Canadian 
packers were discontinued and not re- 
sumed until the middle of September. 
The industry was deeply concerned in- 
asmuch as approximately 10 per cent of 
the pack had been packed in quarter- 
pound tins especially for the British mar- 
ket and were not readily saleable in that 
form in Canada. The new agreement 
provides that Great Britain will purchase 
up to 20 per cent of any company’s pro- 
duction at an undisclosed price. 


Packers are apparently unperturbed 
over the partial loss of their British mar- 
ket as it is believed that Canadian con- 
sumers will readily absorb 60 per cent 
of the pack and that the balance can be 
sold successfully in Australia, New Zea- 
land and West Indies. 


Price controls have been removed in 
Canada and packers report f.o.b. whole- 
sale prices for labelled, half-pound tins, 
48 pounds to the case, in Canadian funds, 
as follows: Sockeye, $25; coho, $21.50; 
Pinks, $15; and Chums, $13.50. While 
these prices are considerably below pre- 
vailing prices in the United States, such 
American prices have fluctuated consid- 
erably and, under the circumstances, the 
industry here doubts whether there will 
be any substantial movement of canned 
salmon to the United States from Canada 
in view of the tariff on such imports. 


On October 4, 1947, Dominion officials 
banned all fishing on the Fraser River 
for ten days in view of the heavy catches 
of Pinks, it being estimated that Ameri- 
can vessels landed eight million fish and 
Canadian vessels three million. In view 
of the disparity between the catch of the 
two fleets, it is reported that the Cana- 
dian fishermen are voicing a demand for 


a treaty providing for international con- 
trol over this species such as that govern- 
ing sockeye. 


SUGAR EXPORT CONTROL 


Control over the export of sugar and 
black strap molasses was _ reinstituted 
November 1, under the authority of the 
Export Control Act, the Office of Inter- 
national Trade, Department of Com- 
merce, has announced. 

These commodities were controlled for 
export since April 1947 by the Depart- 
ment of Agriculture under the authority 
of the Sugar Control Extension Act of 
1947, which expired October 31. 


Sugar and black strap molasses are 
now in relatively free supply, OIT stated. 
Export license documents will be re- 
quired at this time only for shipments to 
Spain and its possessions. Exportations 
to all other destinations may be made 
under general license and, therefore, do 
not require the issuance of an export 
license by OIT. 


TRI-STATE PROGRAM 


(Continued from page 8) 
discuss acreage, packs and marketing, 
which will be followed by a cutting bee. 

Also at 3:30 the asparagus group will 
meet to see a demonstration of the Tex- 
ture Meter and to examine cut samples. 

A cutting bee for seafood canners will 
be held at 4:00 P. M. 

At 7 o’clock in the evening a banquet 
and entertainment will be held with the 
Get-Together Committee, representing 
the allied industries, as hosts. 


FRIDAY’S MEETING 


At 10:00 A. M. on Friday, December 5, 
corn canners will meet to discuss stand- 
ards work and hear a report on the Uni- 
versity of Maryland corn trials and 
packs, which will be accompanied by a 
cutting bee. 

At 10:30 A. M. snap bean canners wil! 
discuss the application for a rehearing 
on bean standards and review experi- 
ences in packing in 1947 under the new 
standards. A cutting bee will follow. 

The convention will be concluded with 
the Board of Directors luncheon and 
annual meeting at 12:45. 


Always Dependable! 


OLD FAITHFUL BRAND 


SEED PEAS 


For Canning and Freezing 


GALLATIN VALLEY SEED CoO. 


BOZEMAN, MONTANA 
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CALENDAR OF EVENTS 


NOVEMBER 10-11, 1947—48rd An- 
nual Convention, Wisconsin Canners 
Association, Schroeder Hotel, Milwaukee, 
Wis. 

NOVEMBER 10-12, 1947—39th An- 
nual Meeting, Grocery Manufacturers of 
America, Ine., Waldorf-Astoria Hotel, 
New York, N. Y. 

NOVEMBER 12-14, 1947—Fall Meet- 
ing, Board of Directors, National Can- 
ners Association, Palmer House, Chicago, 
Illinois. 

NOVEMBER 17-18, 1947—33rd An- 
nual Meeting, Pennsylvania Canners As- 
sociation, Yorktowne Hotel, York, Pa. 

NOVEMBER 18, 1947 — Tomato 
Disease Conference, National Canners 
Association and Pennsylvania Canners 
Association, Yorktowne Hotel, York, Pa. 


NOVEMBER 18-19, 1947—9th Annual 


Meeting, Packaging Institute, Inc., Hotel 
Commodore, New York, N. Y. 


NOVEMBER 20-21, 1947—Annual 
Convention, Iowa-Nebraska Canners As- 
sociation, Savery Hotel, Des Moines, 
Iowa. 

NOVEMBER 20-21, 1946 — Annual 


Fall Convention, Indiana Canners Asso- 
ciation, Claypool Hotel, Indianapolis, Ind. 


NOVEMBER 24-25, 1947—Fall Meet- 
ing, Illinois Canners Association, Bis- 
marck Hotel, Chicago, III. 


DECEMBER 3-5, 1947—Fall Conven- 
tion, Tri-State Packers Association, 
Traymore Hotel, Atlantic City, N. J. 


DECEMBER 3-5, 1947—Annual Meet- 
ing, Georgia Canners Association, Sheri- 
dan Bon Air Hotel, Augusta, Ga. 


DECEMBER 8-10, 1947—48rd Annual 
Meeting, American Society of Refriger- 
ating Engineers, Traymore Hotel, Atlan- 
tie City, N. J. 

DECEMBER 9, 1947—Annual Meet- 
ing, Maine Canners Association, Fla- 

mouth Hotel, Portland, Maine. 

DECEMBER 9-10, 1947—Annual Con- 
vention, Ohio Canners_ Association, 
Deschler-Wallick Hotel, Columbus, Ohio. 

DECEMBER 11-12, 1947—62nd An- 
nual Meeting, Association of New York 
jtate Canners, Inc., Hotel Statler, Buf- 
falo, N. Y. 

DECEMBER 17, 1947—Annual Con- 
‘ention, Minnesota Canners Association, 
St. Paul Hotel, St. Paul, Minn. 

JANUARY 17-9, 1948—Annual Meet- 
‘ng, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. - 


JANUARY 11-13, 1948 — Annual 
neeting, National Preservers Associa- 
tion, Stevens Hotel, Chicago, Ill. 

JANUARY 13-17, 1948—Annual Meet- 
ing, National Food Brokers Association, 
Atlantic City, N. J. 


THE CANNING TRADE 


JANUARY 16-17, 1947—Winter Meet- 
ing, National Pickle Packers Association, 
New York, N. Y. 


JANUARY 16-21, 1948—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18-22, 1948—41st Annual 
Convention, National Canners Associa- 
tion, Atlantic City, N. J. 


JANUARY 19, 1948—Annual Meet- 
ing, Canning Machinery & Supplies As- 
sociation, Auditorium, Atlantic City, 
N. J. 


JANUARY 19, 1948—Annual Conven- 
tion, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


FEBRUARY 26-27, 1948 — Annual 
Meeting, Canners League of California, 
Fairmont Hotel, San Francisco, Calif. 


MARCH 15-18, 1948—Annual Conven- 
tion, Association of Frozen Food Pack- 
ers, Chicago, 


OYSTER STANDARDS EXTENSION 


Federal Security Administrator has 
granted a 30 day extension of time (to 
November 30) for those persons who 
wish to file exceptions to a tentative 
order establishing definitions and stand- 
ards of identity, and amending the stand- 
ard of fill of container for canned oysters. 


A COMPLETE 
WAREHOUSE SERVICE 
We 
Specialize in 
Canned 
Foods 


Warehousing 


house or in 1 of our 5 metro- 
politan warehouses makes for 
orderly marketing, convenient 


handling and economical storage. 


Write for full information 


Our 
ability to 
make loans 
and to supple- 
ment bank loans 
against your inven- 
tory of canned foods 


stored in your own ware- 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, ete., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requiremnts for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—Used Cannery Equipment, new and as is, rebuilt 
Fillers, Extractors, Casers, Labelers, Case Sealers, Boosters, 
Forklifts, Boilers, Pasteurizers, Cookers. Cut your capital in- 
vestment and increase efficiency. Wire us your equipment needs. 
A. H. Malcolm Co., Orlando, Fla. 


WHEN IN NEED of food processing machinery of any kind, 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FOR SALE—American model “B” juice extractor in excellent 
condition, new 020 and 027 screens, without motor. Violet Pack- 
ing Co., Williamstown, N. J. 


FOR SALE—Eight Closed Retorts 30 x 43, $50.00 each. No 
Fittings. Slatted Crates $5.00 each. These retorts were used 
this Fall and are in good condition. Adv. 47124, The Canning 
Trade. 


FOR SALE—One Berlin-Chapman Quality Separator, pur- 
chased new 1946, motor drive, price $600.00 f.0.b. Western Penn- 
sylvania. Also one Berlin-Chapman Goose-Neck Elevator, motor 
and speed reducer, $200.00, same terms. Adv. 47128, The Can- 
ning Trade. 


FOR SALE—1 Ayars Universal 7 pocket Cut Bean Filler, 
belt drive, for #2 cans; 1 Sprague-Duplex Double Corn Mixer 
complete. 2 #3 size Townsend belt drive Bean Cutters with 
knives for 1” cut; 1 #2 size Townsend belt drive Bean Cutter 
with knives for 1” cut; 8—60” x 60” Grader Drums for Colossus 
Pea Grader, Screens for grading out 1 sieve, 2 sieve, 3 sieve, 
4 sieve and 5 sieve; 1 Westinghouse Electric 125 volt D.C. 
Generator 1150 RPM; 1 General Electric D.C. Generator Class 
4-7-144—-850 Form B-60 amps. 74% K.W. Empire State Canning 
Co., Rome, N. Y. 
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BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus, used, rebuilt or NEW machinery and equinment such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging Equipment, Boilers, Refrigeration Equipment, Motors, Pumps, 
ete. Listed below are a few representative offerings. We will be glad to place 
your name on our mailing list, upon request. 


5919—TOMATO WASHER, Monitor, paddle type, conveyor discharge with 


sprays, exc. cond. $ 240.00 
432I—ROTARY EXHAUSTER, Peerless, model 5 style B, #1 & #2 

eans, belt driven 100.00 
5962—CAPPER, adj. for crowns, pop bottles, With motoT........ccccccssssseeseseree 250.00 
5265—FILLER, Kiefer Visco, piston type, for containers up to 24 oz., 

with motor, overhauled 1,500.00 
5910—LABELER, Ermold, semi-auto., handles up to 32 oz., complete, 

recently overhauled 450.00 
5973—STEAM SCALDER, Berlin-Chapman, belt driven, ex. cond... 200.00 


BARLIANT AND COMPANY, Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, lil. - Sheldrake 3313 


SPECIALISTS ts Used: Rebuitt and New Packing House 


Machinery, Equipment and Supplies 

FIRST CHECK WITH FIRST for good equipment. For im- 
mediate shipment. *Stainless Steel Kettles, Tanks and Vacuum 
Pans; *Fillers for every product; *Labelers for cans or bottles; 
*Packaging Equipment: Wrappers, Cartoners, Casers, Auto- 
matic Gluers-Sealers; *Washers, Rinsers, Cleaners; *Cutters, 
Slicers, Grinders. Send for the latest issue of “First Facts” 
just out, 1000 items listed for sale. First Machinery Corp., 
157 Hudson St., New York 13, N. Y. And nobody but nobody 
pays more for your surplus units. 


FOR SALE—Two 14 x 14 ft. 14,500 gals. vinegar stock tanks 
$389.00 each; Four 16 x 16 21,000 gals. $550.00 each; Two 20 x 
17 39,000 gals. $725.00 each. Tanks 3” Oregon Fir, always been 
inside, good as new, prices loaded on cars or trucks New York 
State. Otto W. Cuyler, Inc., Webster, N. Y. 


FOR SALE—1 CRCO Double Grader, 3, 4, 5 up, good cond.; 
1 CRCO Single Pre-Grader, drops 3sv. new cond.; 2 CRCO Mod. 
625 Pea Viners complete; 2 Huntley Viner Shed Pea Cleaners; 
1 Rapids-Standard 12 ft. Booster Elevator new cond.; 1 Za- 
strow Exhauster 2, 2%4, good cond.; 1—20 HP Steam Engine; 
1 Boiler Feed Pre-heater; 1 Steam Tomato Scalder. Littlestown 
Canning Co., Littlestown, Pa. 


COOLERS FOR PRESERVES—A new development in Jelly 
and Preserves, etc., Coolers of the continuous type are now on 
the market whereby jars are steamed rinsed, gradually pre- 
cooled, cooled and dried in one operation. Manufacturer: Aetna 
Machine Works, Inc., 1706 Milwaukee Ave., Chicago 47, IIl. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4799, The Canning Trade. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 47100, 
The Canning Trade. 


GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


WANTED—Finisher preferably Lansenkamp. Violet Pack- 
ing Co., Williamstown, N. J. 


WANTED—Two used Pulpers in good condition, age no objec- 
tion provided they are in good condition. Leon C. Bulow, Bridge- 
ville, Del. 
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SITUATIONS WANTED 


POSITION WANTED—20 years as General Manager, 10 
years with present company. Would like to make a change by 
the first of 1948. Could be available sooner. Can design and 
build modern plant and equipment. I know the business. Best 
of reference. Adv. 47123, The Canning Trade. 


POSITION WANTED—Man, college graduate, with per- 
sonnel, payroll and income tax experience, and 20 years ex- 
perience canning vegetables. If not interested now, please cut 
out for future reference. Adv. 47131, The Canning Trade. 


HELP WANTED 


WANTED—Production Superintendent; capable full charge 
large fruit packing plant. Experience in freezing apples, 
peaches, berries, etc. desirable. Permanent position, excellent 
salary opportunities, aggressive, experienced man. State in 
detail previous employers, experience, education and training, 
references, other qualifications. Adv. 47118, The Canning Trade. 


WANTED—Distributor for canned and brined Peppers by one 
of the largest quality packers in U.S. Adv. 47130, The Canning 
Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers, Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N.. ¥. 


~ WANTED—Reputable Mid-West packer would like to pack 


dry-pack items on contract basis for reputable buyers. 
47125, The Canning Trade. 


Adv. 


FOR SALE—#10 Fancy Tomato Puree. Advise quantity 
wanted. Box 23, Smoketown, Pa. 


WANTED—Brined Cherries, Sweets or Sours, Pitted or Un- 
pitted, 16/17 Mil. May also use 17/18 size; also want Frozen 
Strawberries, bbls. or cans, sliced or whole. Also quote Apple 
Stocks, Chop, Pomace, Apple Concentrate. Tenser & Phipps, 
316 4th Ave., Pittsburgh, Pa. 


CANNING AND FROZEN FOODS INDUSTRY CONSUL- 
TANT and Consular: 37 years successful experience West Coast 
“Industrial Analysis.” Consultant in modern labor savi-g 
methods to obtain capacity, efficiency and quality. Operational 
surveys and recommendations for improvement. Advisory on 
new plant layouts and expansion programs. Recommendations 
n general departmental organization and systems installation. 
‘now business field to sales. “I can increase your earnings.” 
\ddress: Canning Industry Consultant, P. O. Box 244, Win- 
hester, Va. 


FOR SALE — FACTORIES 


FOR SALE—Large new fireproof Cannery located in South, 
juipped for canning Greens, Peas, Beans, Potatoes, Peaches 
od Tomatoes. Located in center of large truck farming area 
ith soil and climate conditions favorable for growing anything. 
dv. 47127, The Canning Trade. 


CLARPIC 80 


A PICK-UP GLUE 
WHICH WILL NOT STRING 
STEKO 


CLARK STEK-O CORPORATION 
Stek-O Hill * Rochester 13, N. Y. 


THERE IS A DISTRIBUTOR NEAR YOU—WRITE FOR HIS NAME 


MORRAL DOUBLE CORN HUSKER 
With Steel Husking Rolls 


MORRAL CORN CUTTER 
Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 
for Whole Grain or Cream Style Corn 


ws The fastest and easiest adjusted 
Patented machines manufactured 


Write for Catalogue and further particulars 
MORRAL BROTHERS, INC., Morral, Ohio 


ATTRACTIVELY DESIGNED 


FOR SALE — SEED 


SEEDS FOR SALE—550 bu. Asgrow Pride, Spergon treated, 

i’ee lb.; 100 bu. Asgrow W. R. Alaska, 7c lb.; 200 bu. Rogers 
leve. WR Alaska, 7c lb.; fob Littlestown Canning Co., Littles- 
wn, Pa. 
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GAMSE BUILDING. BALTIMORE,MD. 


Gamse LITHOGRAPHING Co. INC. 
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HAYNIE HOT-WATER TOMATO SCALDER 


The Haynie Hot Water Tomato Scalder has been in successful oper- 
ation during the past three seasons and has proven its practicability, not 
only in the saving of stock, steam and water, but permits the scalding of 
ripened tomatoes in a minimum period of time, while the partly ripened 
tomatoes are permitted to remain in the scalder for alonger omted. und- 
reds of satisfied users. 


Write for copy of No. 700 Catalog. 


A. K. ROBINS & COMPANY, INC., 


Manufacturers of Canning Equipment 


BALTIMORE 2, MARYLAND 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


A backwoods farmer was met in the field one day by a gradu- 
ale of an agricultural school. 

When asked what he was doing, the farmer replied that he 
wes driving his hogs down to the woods so they could eat the 
2 corns and fatten for the market. 

“Why that’s not the way to do,” said the scientific man. “The 
m-edern way is to build a pen in the yard and carry the acorns 
to it. It saves time.” 

The old man looked at the visitor with disgust, then said: 
what’s time to a hog?” 


Teacher: “Ants are the busiest insects we know of.” 
Little Boy: “Then how come they always have time to come 
to picnics?” 


Bottles of blood plasma can be dropped without a parachute 
from 10,000 feet. If they hit a G. I. on the head, however, he 
won’t need the blood plasma. 


- 


Prof: “Can you tell me how iron was discovered?” 
Stude: “I think I heard dad say they smelt it.” 


INSTINCT IS WONDERFUL 


Mama Skunk was worried because she could never keep track 
of her two children. They were named In and Out, and when- 
ever In was in, Out was out; and if Out was in, In was out. 
One day she called Out in to her and told him to go out and 
bring In in. So Out went out and in no time at all he brought 
In in. 

‘Wonderful!” said Mama Skunk. “How, in all that great for- 
est, could you find him in so short a time?” 

“It was easy,” said Out. ‘In stinct.” 

Home Life: “Today’s plutocrat is the fellow who can get a 
haircut on the day before pay day.” 


MODERN ART 


Critic—‘Ah! And what is this? 
What expression!” 
Artist—“Yeah? 

brushes.” 


It is superb! What soul! 


That’s where I clean the paint off my 


NOT ALL MARRIED 
“Are all men fools?” asked the wife after a quarrel with 
her husband. 
“No,” replied the husband dejectedly, 
bachelors.” 


“some men are 


NOT AGAIN 


A man who had been henpecked most of his married life was 
burying his wife. As the coffin was being carried out of the 
house, it bumped against a tree. To the horror of all present, 
there was a muffied scream. The lid was removed, and the sup- 
posedly dead woman stirred. She was not dead at all. 

Restored to health, the shrewish woman lived three years 
longer. Then she really died. 

As the coffin was being carried to the hearse, the husband 
addressed the bearers very solemnly: 

“Boys, watch that tree!” 


The woman lay very ill. Having brought up an orphan girl, 
the woman called the girl to her and said: “I shall soon leave 
my little children motherless. They know you and love you, 
and after I am gone, I want you and my husband to marry.” 

The young woman, bursting into tears, said, “We were just 
talking about that.” 

The wife recovered. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
United Co., Westminster, Md. 


BOILER ROOM SUPPLIES 
C. A. Kries Company, Inc., Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, M 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCRY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


COILS, Cooking. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
*. H. Langsenkamp Co., Indianapolis, Ind. 

. K. Robins & Co., Baltimore, Md. 


CONVEYORS AND CARRIERS. 
‘orlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
hisholm-Ryder Co., Niagara Falls, N. Y. 
od Machinery Corporation, Hoopeston, III. 
» Porte Mat & Mfg. Co., La Porte, Ind. 
K. Robins & Co., Baltimore, Md. 
inclair-Scott Co., Baltimore, Md. 
nited Co., Westminster, Md. 


CONVEYOR BELTS, Cloth, Rubber, Wire. 
rlin Chapman Company, Berlin, Wis. 
‘isholm-Ryder Co., Niagara Falls, N. Y. 
» Porte Mat & Mfg. Co., La Porte, Ind. 

K. Robins & Co., Baltimore, Md. 


CONVEYORS, Hydraulic. 

rlin Chapman Company, Berlin, Wis. 
isholm-Ryder Co., Niagara Falls, 
vclair-Scott Co., Baltimore, Md 


COOKERS, Continuous, 
vvlin Chapman Company, Berlin, Wis. 
iisholm-Ryder Co., Niagara Falis, N. Y. 

od Machinery Corporation, Tl. 
milton Copper & Brass Works, Hamilton, Ohio 
K. Robins & Co., Baltimore, Md 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, M 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, ™ ¥- 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore; Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A XK. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syru 
Berlin @Ghapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery ny Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. . 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS. Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
. K. Robins & Co., Baltimore, 

Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co.. Westminster. Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
Morral Bros., Morral, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Co., W Md. 
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WHERE TO BUY ~— Continued 


CORN WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, Md 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


. enkam Indianapolis, Ind. 
4 K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Baltimore, M 
United Co., Westminster, Md. 
CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


Berlin, W: 
Berlin Chapman Company, Berlin, Wis. 
Chisholm.Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Nl. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


SCALDERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Ml. 
. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, amilton, Ohic 
F. H. Lanqsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 

H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 

Planters Mfg. Co., Portsmouth, Va. 

Riverside Manufacturing Co., Murfreesboro, N. C. 
BEDDING EQUIPMENT. 

Interstate Bedding Co., Chicago, Ill. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 
INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, Il. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York Ci 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pfizer & Co., Inc., New York City. 


PASTE, CANNERS’. 


Clark Stek-o Corp., Rochester, N. Y. 

Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 

A. K. Robins & Co., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS. 


Product Advancement Corp., Benton Harbor, Mich 
Wm. J. Stange Co., Chicago, Ill. 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Pir, Nl. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers en Seed Co., Chicago, nil. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 

Associated Seed Growers, Inc., New Haven, Conn. 

Corneli Seed Co., St. Louis 2, ’ 

Michael-Leonard Co., Sioux City, Ia. 

Northrup, Lm | & Co., Minneapolis, Minn. 

F. H. Woodruff & Sons, Inc., Milford, Conn. 
SUGAR, DEXTROSE. 

Corn Products Sales Co., New York, N. Y. 
WAREHOUSING AND FINANCING. 

Terminal Warehouse Co., Baltimore, Md. 
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AT ROGERS TWIN FALLS, IDAHO TRIAL GROUNDS .. . 


F | ERE ARE SOME of the operations car- 
el ried on at one of Rogers Trial Grounds 
...in order to breed, try out, and select beans 


of improved quality. 


The upper picture shows inspection of a 


plot of Sensation Wax No. 1. The other two 
pictures show the “‘puller’’ and crew cutting 
and segregating bean plants prior to curing - 
and harvesting. Each lot is piled separately 


and isolated from other lots. 


Crop improvement is a slow, tedious pro- 


cess... requiring extensive scientific training 
... long experience ... and a vast amount of 


special equipment. Rogers has marshalled 


these requirements to produce a long list of 


winning varieties. 


ROGERS BROS. SEED COMPANY 


308 West Washington Street * Chicago, 6 Illinois 


SEVENTEEN ROGERS PLANTS serpye THE NATION & 


| 


